MARIIA RAYKHEL                                             BRIEF / 2026
PROJECT BRIEF
Let’s begin with the right questions
This document will help me understand the task, context and scale of the project before our first working meeting. Complete it in Word or Google Docs, save it and email it to cterpenie@yandex.ru with [БРИФ] in the subject line. Fields marked with an asterisk are required. Your answers remain in your file: the website does not receive or store them.
01 / 06
CONTACT DETAILS
Company or brand name *
	 


Contact person and role *
	 


Contact email *
	 


Phone number or preferred messenger
	 


City and operating geography
	 


Website and social media links
	 
 




02 / 06
COMPANY AND PRODUCT
What does the company do? Describe its key products and services *
	 
 
 


What is the product’s value and its key competitive advantage? *
	 
 
 


Which core customer problems does the product or service solve?
	 
 
 


Do you have a visual identity, brand book, tone of voice or other brand materials?
	 
 


Who do you consider your direct and indirect competitors?
	 
 


Who will take part in the project and who makes the final decision?
	 
 




03 / 06
PROJECT OBJECTIVES
Which commercial goals matter most? *
	 
 
 


Which business metrics or KPIs should change? *
	 
 
 


Which marketing objectives should the project address?
	 
 
 


Which PR and reputation objectives should be addressed?
	 
 
 


How will you know in 3–6 months that the project has succeeded? *
	 
 
 




04 / 06
CONTEXT AND AUDIENCE
Why has this need emerged now? What have you tried already? *
	 
 
 


Your market position: strengths, weaknesses and growth opportunities
	 
 
 


Describe the target audience: geography, age, income, interests and behaviour *
	 
 
 


What does the audience currently think about the brand? What should change?
	 
 
 


What is the one message the customer should remember? *
	 
 
 




05 / 06
COMMUNICATION
What should a person feel, understand and do after encountering the brand?
	 
 
 


Which channels are active now and which would you like to develop?
	 
 
 


Which content formats, special projects or activities feel right for the brand?
	 
 
 


Dos and don’ts: topics, language, visual decisions and legal restrictions
	 
 
 


Links to references, research or materials that will help clarify the task (attach additional files to the email)
	 
 
 




06 / 06
RESOURCES AND TIMING
What outcome do you expect: strategy, launch, ongoing support, team or special project? *
	 
 
 


Indicative project and media budget *
	 
 


Preferred start date and key deadlines
	 
 


Which materials already exist and what needs to be created from scratch?
	 
 
 


What else should I know before we begin?
	 
 
 



Email the completed DOCX to cterpenie@yandex.ru with [БРИФ] in the subject line. Additional references and materials may be attached as separate files.
maria-raikhel.terpenie.chatgpt.site/brief                                                            




